
Let me start by saying this: Don’t let holiday giving stress you out. Giving to your 
customers, employees and vendors is supposed to be fun and not difficult. And 
I’m here to tell you, when you’re done, you’ll feel great!

THIS IS A TIME TO KEEP IT SIMPLE
I remember very well the overwhelming feeling when I had to do something that 
both represented my company and made a positive impact on my customers. I 
overthought the entire process and there were some years I ended up with 
“giving paralysis” — not even sending anything to people I cared about in my 
business. You may not know it, but giving paralysis is common. 

WE’RE HERE TO HELP!
I’ve included some best practices from my decades of reaching out to clients, 
vendors and employees during the holidays. Hopefully these helpful tips will take 
away some of the stress of holiday giving. Just keep it simple and gift on!

 

THE “NO STRESS” APPROACH TO

Business Holiday Giving



GET YOUR LIST TOGETHER
AND CHECK IT TWICE
Asking for help from your employees can be a huge relief!

Create your list of all the people you need to reach out to during  the holidays. 
The list doesn’t have to be everyone you know or do business with. 

Do you have a list of the top 25 people who really influence your business? 
Ask your controller or CPA/bookkeeper to help by giving you an Excel or csv 
file with a list of customers and vendors. And make sure you ask them to 
include the address.

SET THE BUDGET
Setting a budget helps set parameters for you and employees on what 
you will choose to send this year. I have always had a handful of 
influential customers that I separate from the regular list, because I have 
a bigger budget for them. You probably have these clients too — those 
that are most important to your business — the High Value Customers. 

And don’t get overwhelmed on the budget. Even a simple personalized 
greeting card can go a long way.  We are including some example gifts 
here to make this easy.

HELPFUL TIPS FOR 
“NO STRESS” HOLIDAY GIFT GIVING



PERSONALIZE THE GIFTS AND THE CARD 
One thing we know about people is that they love to hear 
and see their name on anything. This is a key clue to your 
holiday giving.

For sure, the greeting card should include the person’s 
name on the inside panel or, if possible, on the front in a 
creative way. This creates a huge impact. 

Customizing gifts is also recommended. Imagine a
coffee mug, coasters, and treats with your customers name 
emblazoned on these products! That will make them feel 
all the more special.

There’s even new technology that allows you to personalize
the envelope you send your greeting card in.

WHAT TO SEND
This is the part you shouldn’t overthink. A greeting card is
enough in most cases. It can touch a large number of people
and is often the most cost-effective way of staying in touch. 

With that being said, what else could you add to the greeting 
card to make it more impactful?

Food items are always a huge hit as a gift. Pay attention to those 
customers who are nutrition-minded and choose a gift that fits 
the lifestyle.  Nuts are a great gift for those people.

Holiday ornaments are a huge hit this year, as well as coffee 
mugs, coasters and our newest laser-engraved gifts.

Don’t miss out on the technology that is available
to personalize everything you send. 



DON’T LOGO UP
The last thing you want to do is make the gift about your 
company. Make the card and gift about your customer and 
NOT about your company. I promise, they will know and 
remember who sent them the card and gift even if it lacks 
the huge company logo.

We like to say that logos and branding should be 
understated. It can appear small, but just not as an 
overwhelming part of the design.

PUT IT IN A BOX
Sending a gift in a box will set you 
apart from most of your competition, 
and wait until you see the reaction you 
get when you personalize the box!

Boxes have 100% open rates unlike
the holiday email. :-)

WHEN TO SEND THE GIFT
There are many drivers behind when to send, but
the idea here is to make it simple. Any time after Thanksgiving 
is a great time to gift for the holidays.

Giving early is  best to ensure that your cards and
gifts arrive on time. 
 
We strongly recommend that all cards and gifts are in the 
mail system by Dec 13th. Not too many companies guarantee 
on-time delivery for anything after that date.
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